
Dayana Sanchez

PORTFOLIO
www.dayaromy.com | dayaromy@icloud.com | 317-665-2977



MY WORK
My work combines 
communication and technology 
with art and
business. An essential part of my 
work is to identify and solve 
meaningful problems using 
creativity and critical thinking.
During the process of each 
project, brainstorming is essential 
to find the best way for the 
conception of unique and 
creative ideas that work.
I create beautiful and intelligent 
design concepts that: engage,
provoke and inspire.

My design and solutions reflect 
the personality, needs, and 
vision of my "clients."  I have 
experience working in 
collaboration with artists, 
designers, writers, research 
experts, business strategists, 
and clients. I believe I am 
prepared to be a leader using 
innovative thinking to improve 
the quality of business, 
government and everyday life.

MY DESIGN
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This project is about recycling, after 
research and surveys I concluded 
that the best approach was to show 
how much (in weight) of food 
packaging, a household of four will 
produce every month and from this 
total which percentage is recycle in 
the USA.

I created a list of recyclables 
materials such as Plastic type 1 and 
2, paper, aluminum, glass, metal). 
Then for two months, at the end of 
every week I weighted the 
recyclables. After the two months I 
calculated how much will be use in a 
household of four.

Production
I created a poster to show the data 
of my research, I took the pictures, 
and included the data as a label, 
work some effects and finally I 
included the recycling logo.

HOW GREEN          are you?HOW GREEN ?HOW GREEN           are you?          are you
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DEVELOP

http://fallcareerweek.iupui.edu

CONNECT with alumni. 

EXPLORE careers. 

DEVELOP a plan. 

Get INSPIRED. 
IUPUI Campus Center
September 20-23, 2010

Brought to you by IUPUI Career Services Council and Academic & Career Development in University College.

Fall Career Week
For All Students

Design by Dayana Romero
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FALL
CAREER WEEK

Brought to you by IUPUI Career Services Council and 
Academic & Career Development in University College.

http://fallcareerweek.iupui.edu
IUPUI Campus Center
September 20-23, 2010

CONNECT
The richest people 

in the world look for 
and build networks, 

everyone 
else looks 
for work.

--Robert Kiyosaki

“
”

FALL
CAREER WEEK

Brought to you by IUPUI Career Services Council and 
Academic & Career Development in University College.

http://fallcareerweek.iupui.edu
IUPUI Campus Center
September 20-23, 2010

It's better to 
explore life 
and make mistakes 
than to play it safe. 
Mistakes are part of the dues 
one pays for a full life. 
-- Sophia Loren

“
”

EXPLORE DEVELOP

FALL
CAREER WEEK

TO BRING OUTthe
capabilities or possibilities of;

BRING to a  

Brought to you by IUPUI Career Services Council and 
Academic & Career Development in University College.

http://fallcareerweek.iupui.edu
IUPUI Campus Center
September 20-23, 2010

more advanced
or effective state.

They somehow already know 
what you truly want 
to become. Everything 
else is secondary.
--Steve Jobs

Have The Courage To Follow Your 
HEART AND INTUITION.

INSPIRE

“
”

FALL
CAREER WEEK

Brought to you by IUPUI Career Services Council and 
Academic & Career Development in University College.

http://fallcareerweek.iupui.edu
IUPUI Campus Center
September 20-23, 2010

Preparing for a career is one of 
the main reasons students attend 
college. This project was done to 
promote students to prepare for 
their future careers. 

The message was to inform 
students that they are given the 
opportunity to explore careers, 
gain valuable information and 
experience, and test drive a career. 
Get an insider’s view of what 
skills, knowledge, and capabilities 
are needed to be successful in a 
particular industry.

This campaign also promoted 
the hiring of people they know; it 
offered students the opportunity to 
start building a network and develop 
contacts now before graduation.

CAREER      Week
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"STEP RIGHT UP"
TO STUDENT EMPLOYMENT EXPERIENCES

NATIONAL

STUDENT EMPLOYMENT

APPRECIATION
Week

2011April 

11th-15th

Designed by: Dayana Romero, DOE 

IUPUI
UNIVERSITY COLLEGE

OFFICE OF STUDENT EMPLOYMENT

FASHION SHOW 
TUESDAY, APRIL 12th

(Dress for Success/
What Not to Wear to Work)

Campus Center 
Food Court 

12:00 p.m. & 12:30 p.m.

"STEP RIGHT UP"
TO STUDENT EMPLOYMENT EXPERIENCES

NATIONAL

STUDENT EMPLOYMENT

APPRECIATION
Week

2011April 

11th-15th

Designed by: Dayana Romero, DOE 

IUPUI
UNIVERSITY COLLEGE

OFFICE OF STUDENT EMPLOYMENT

CARNIVAL DAY!CARNIVAL DAY!CARNIVAL DAY!
THURSDAY, APRIL 14thTHURSDAY, APRIL 14thTHURSDAY, APRIL 14th

Games, food, prizesGames, food, prizesGames, food, prizes
Democracy PlazaDemocracy PlazaDemocracy Plaza

10:00 a.m. – 2:00 p.m.10:00 a.m. – 2:00 p.m.10:00 a.m. – 2:00 p.m.

"STEP RIGHT UP"
TO STUDENT EMPLOYMENT EXPERIENCES

NATIONAL

STUDENT EMPLOYMENT

APPRECIATION
Week

2011April 

11th-15th

Designed by: Dayana Romero, DOE 

IUPUI
UNIVERSITY COLLEGE

OFFICE OF STUDENT EMPLOYMENT

STEP RIGHT UP  
Each year colleges and 
universities across the country 
recognize the importance of the 
student work experience during 
National Student Employment 
Week. Student employment 
offers students career-enhancing 
opportunities, the ability to 
develop skills relevant in any 
career, and better preparation for 
the job market upon graduation.

On their campuses, student 
employees perform invaluable 
services with enthusiasm, 
dedication, and initiative.

It is appropriate to set aside 
a special week to draw the 
awareness of others, both 
on campus and off, to the 
contributions student workers 
make in the multitude of 
roles they fill. By celebrating 
this week, you will reap the 
incidental benefits of increasing 
employer awareness of the service 
you and your students provide.
Information retreibed from http://www.nsea.info
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Bagami
  Bakery
This project was done for a bakery 
in Western Africa. it started with 
the study of the target group, their 
culture, believes and insides. The 
findings concluded that people 
in this region respond positive 
to the colors maroon and gold; 
maroon because they consider 
a royal color and gold since they 
associate with wealth, good luck 
and prosperity. This target group 
loves bold and simple.  

The name bagami comes from 
baguett bread and ami, the french 
for friend.
After the creation of the logo, the 
next step was to create the image 
of the business. 
Starting from furniture colors, uniforms, 
walls and the front of the building.
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INDIANA 
URBAN 
FOREST 
COUNCIL 
Based on the Miss ion of the 
Indiana Urban Forest Counc ii 
(I UFC ), and res ea re h about 
Indiana forests advantages and 
disadvantages, and alter talking 
with spec iali.zed people in the
subject, a logo was delll!b ped 
and b usiress material. 

Our Mission 
The Indiana Urban Forest Council 
p,omotes public underStanding 
of the need tor trees and other 
natural resources in and along 
par�. green space areas, streets, 
and urban woodlands and assists 
Indiana communities in protecting,
expanding, and impraving their 
urban forests. 

CAMPAJGNS BRANOll>Ja PACK�(;ll>Ja PUBLICITIES AUOITT; 

CONSERVE 
YOUR 

ASSETS 

� 
YOUR assm 

�JI 



SUN SCREEN
A client developed a new product, 
which is a very strong gel, not 
greasy sun screen SPF 80 intended 
for outside strong male workers.

For this project I started by 
choosing the name, colors and 
the mood for the product image. 
I created a logo, designed the bottle 
presentation, and the office materials.
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REAL
Careers
People
Experiences{    }

REAL Careers—REAL People—
REAL Experiences

This project was done for the 
Externship Program of IUPUI, this 
is similar to shadowing programs 
but very short. During 1 to 3 days 
students are given the opportunity 
to explore careers, gain valuable 
information and experience, 
and time to test drive a career. 
Participants will gain an insider’s 
view of what skills, knowledge, 
and capabilities are needed to be 
successful in a particular industry. 
Students are only asked to commit 
a short amount of time (between 
4-8 hours).

The theme choose for this 
campaign was steeping into other 
professionals shoes.

This campaign is still in use, the 
white space was left blank in order 
to change the dates according to 
the new schedules.

Get    EXPERIENCE
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Internship ProgramInternship ProgramExInternship Program
1 to 3 Days

REAL
Careers
People
Experiences{    }

Try it on!

http://uc.iupui.edu/students/career/externships.asp

Apply today!

Fall Break Externship Program (Oct 18th & 19th)

REAL
Careers
People
Experiences{    }

Internship ProgramInternship ProgramEx

Try it on!

Internship Program
1 to 3 Days

http://uc.iupui.edu/students/career/externships.asp

Apply today!

Fall Break Externship Program (Oct 18th & 19th)



www.lunchin.com

HEAVENLY MEALSHEAVENLY MEALS

ORGANIC FOODS DELIEVERED DAILY
Older people benefit from our nutritional meals and 
pleasant mealtimes with company of one of our drivers.

Lunch IN
This project was created for 
a program where seniors can 
buy chef-prepared tasty and 
healthy gourmet meals. All the 
preparation and cooking is 
done, a hot, tasty, wholesome 
meal can be on the table in a few 
minutes for our clients to enjoy.

The target group was retired 
sophisticated and highly 
educated seniors who are 
very knowledgeable of art and 
culture in general.

For this project I used well know 
art paintings and introduced 
the lunch box in which the meal 
comes with. This campaign had 
four different pieces, the first 
color image was made for the 
newspaper, and the other three were 
done as advertisement posters.
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I had the opportunity to work with 
The Saturday Evening Post, I was 
able to work with the marketing 
team creating pieces used for 
campaigns. I also created publicity 
in different media used mostly in 
trading shows.  

During this time I worked 
promoting the illustrations used 
by The Saturday Evening Post 
over the last hundred years, and 
I had the honor of promoting 
several artist’s illustrations 
including Norman Rockwell.
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FOOD AND 

COOKING

Many forward thinking brands are glancing backwards at styles, products, 
and advertisements from yesterday for a more classic and nostalgic feel. 

As “America’s Magazine,” The Saturday Evening Post has chronicled the 
events and cultural shifts of the United States for more nearly 200 years, 

and offers a large database of vintage and heritage 
images and advertisements. In a recent New 

York Times article, Nigel Hollis, chief global 
analyst for the market research firm 

Millward Brown said, “We’ve been 
through a very unsettling time, and 
it’s when people are discontent with 
the present that they really start 
appreciating or having nostalgia for 

the past.” 

Companies such as General 
Mills, Pepsi-Cola, Eddie 

Bauer, Jantzen, Keds, 
and Carl’s Jr. have 
introduced their own 
limited-edition vintage 
packaging and products 
to the marketplace. In 
these troubled economic 
times, consumers are 
searching for brands that 
remind them of safer 
and simpler times. The 
archive of The Saturday 
Evening Post reflects 
that feeling and time.

Contact your sales 
representative at The 
Saturday Evening Post 
today to discuss the 
many creative advertising 
options available and find 
the best fit for your brand.

The Saturday Evening Post is on 
Trend with Advertisers Today

The Saturday Evening Post is on 
Trend with Advertisers Today

Many forward thinking brands are 
glancing backwards at styles, products, 
and advertisements from yesterday for a 
more classic and nostalgic feel. 

As “America’s Magazine,” The Saturday 
Evening Post has chronicled the events 
and cultural shifts of the United States 
for more nearly 200 years, and offers a 
large database of vintage and heritage 
images and advertisements. In a recent 
New York Times article, Nigel Hollis, chief 
global analyst for the market research 
firm Millward Brown said, “We’ve been 
through a very unsettling time, and 
it’s when people are discontent with the 
present that they really start appreciating 
or having nostalgia for the past.” 

Companies such as General Mills, 
Pepsi-Cola, Eddie Bauer, Jantzen, Keds, 
and Carl’s Jr. have introduced their own 
limited-edition vintage packaging and 
products to the marketplace. In these 
troubled economic times, consumers are 
searching for brands that remind them 
of safer and simpler times. The archive 
of The Saturday Evening Post reflects 
that feeling and time.

Contact your sales representative at The 
Saturday Evening Post today to discuss 
the many creative advertising options 
available and find the best fit for your brand.

more classic and nostalgic feel. 

As “America’s Magazine,” 
Evening Post 
and cultural shifts of the United States 
for more nearly 200 years, and offers a 
large database of vintage and heritage 
images and advertisements. In a recent 
New York Times 
global analyst for the market research 
firm Millward Brown said, “We’ve been 
through a very unsettling time, and 
it’s when people are discontent with the 
present that they really start appreciating 
or having nostalgia for the past.” 

Companies such as General Mills, 
Pepsi-Cola, Eddie Bauer, Jantzen, Keds, 
and Carl’s Jr. have introduced their own 
limited-edition vintage packaging and 
products to the marketplace. In these 
troubled economic times, consumers are 
searching for brands that remind them 
of safer and simpler times. The archive 
of 
that feeling and time.

Contact your sales representative at 
Saturday Evening Post 



OLG
Our Lady of the Greenwood

Principal
Weaknesses4

> ≈25%
Commissions have not evolved
Commissions have not evolved to support the present reality of the community. 
According to interviews with the commission’s members, they still work the same 
way they used to do several years ago.  For example, there had been an increase of 
single mothers and there is not an speci�c ministry just to reach this group.

History: what people remembers 
about the Catholic Church?

�e Roman Catholic Church had its 
own version 500 years ago when a church 
reformer named Martin Luther indicted 
church leaders for selling indulgences 
– a spiritual bene�t by which Catholics 
believe they can reduce their punishment 
for sin in purgatory.  �e scandal 
spawned the Protestant Reformation 
and, though the church outlawed the 
exchange of money for mercy in 1567, 
indulgences fell o� the radar for many 
Catholics.  Now �ve centuries later, the 
proverbial pardons from purgatory have 
made a comeback [3].

�ere is not a shelter for the homeless 
in the Johnson County. About 
60% of the homeless population 
are single mothers and young kids. 
(Salvation Army Data)

Everybody has right to receive safe shelter, 
food, support services, and an avenue to self-
su�ciency especially in our community.  
�e church believes that all people deserve the 
basic necessities of life, and the community in 
which we live is called to serve this purpose. 
It is known as a place to go to get help. What 
could be better than o�er this essential needs to 
those who are homeless?
A place that not only o�ers people basic needs, 
but also treat all with dignity, o�ers support 
and opportunity while practicing responsible 
stewardship through competence and creativity [5,7].

No Shelter in the City

Increase of about 27% in unemployed or low-income 
people in the last year. (Salvation Army Data)
Increase in unemployment rate until  January 2009
�e unemployment rate continued to trend upward 
during this year for adult men (7.6 percent), adult
women (6.2 percent), whites (6.9 percent), blacks
(12.6 percent), and Hispanics (9.7 percent). �e jobless 
rate for teenagers was unchanged at 20.8 percent [6][8].

Increase of Population 
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Unemployment rate January 2008 - January 2009

Our Lady of the Greenwood 
OLG serves any person in need 
of their services, regardless 
of their religious, social or 
economic backgrounds.

The Mission Continues On
This report describes the services 
offered to those in need and what 
the future of OLG can be, the 
people that could be helped, how 
it can be possible and why it is 
necessary. What a report cannot do 
is convey the changes in people’s 
lives. This is a presentation in 
numbers of people in need and 
that could be ministered, but let us 
remember that each number is a 
person, and each picture represent 
someone who could be helped.

This book was created to save 
money in press production, it uses 
two color press sheets, when put 
together it looks as a colorful book.
It uses the optimal space and 
number of pages for press sheets, 
and has two gate folds that makes 
it fun and interactive.  It has a hard 
cover and is perfect bind.

REPORT       Book
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Prioritization of services is necessary to 
address community needs. Better customer 
support from the church services.  �e 
needs of the local community are always 
changing. �e programs o�ered must also 
change and grow to meet these needs.  

It wouldn’t be possible to all that OLG does 
without the support of donors and volunteers, 
and the leadership of the advisory council.  But it 
is time to think that working in new and existing 
projects with other churches and organizations 
could bring more bene�ts to the community. 

Better customer support from the church 
services/volunteers.  
Talking to some volunteers and members is 
notorious that the church is resistant to change. 
�ings in the church seem like they were moving 
in slow motion. It comes from tradition; even 
if leaders want to make a change, they are slow 
down by members that need time to assimilate 
the idea of the change and get familiarized with it.  

Better Customer Services

RecommendationsRecommendations6

Professional case management 
and counseling services could be

provided to single mothers, where they can 

reside for up to two years while living semi-

independently. 

Mother and child could live in a safe 

environment while learning positive life skills 

to become self-sufficient and successful 

for a lifetime. They also could have full-time 

employment and/or attendance in a learning 

center, especially if this were part of OLG.

Creat ion
 of a S

helter

Work together with 
churches and other 
organizations to open 
and run a shelter.  

I based this recommendation in the fact that the purpose of a 
church is not only maintain the faith of the people, but also help 
people in need, homeless. Homeless is a growing group, especially 
single mothers with small children.  �ere were two churches that 
pay hotels for homeless to spare them of expending the night on the 
streets.  I also found out, that there are several projects supported by 
the united churches and organizations.  �ey gather together to o�er 
a service to the community, like food pantry.

According to interviews done between September and October 2009 
to 18 churches in the Greenwood area, all of them make donations 
to Salvation Army, help homeless people, especially single mothers, 
give some kind of counseling. 

If all churches I interviewed give very similar kind of services, it 
takes just one to organize a big project, that could be bene�cial to 
more people, in a more organize and centralized place.

A shelter would be one of the most beneficial 
services to our community.

Teach skills needed to improve the possibilities of finding 
better jobs. Create a center where unemployed or people 
in need can work creating goods to be sold. This project 
could sustain itself, if the people who work there also run 
it and pay all the bills.

This programs or skill classes could help low-income households, 
not only, to learn more skills that would help them to find a job or 
increase their income, but also, It could help to unite the community.  
Moreover, the products created in those shops could be sell and turn 
into other way to sustain the program.

In my research I found out that the Dioceses gives grants to parishes for 
education, Last year OLG school received around hundred fifty thousand
dollars, with a well proposed project, it is probable to get some economical 
support from the Diocese, organizations such as United way also offer 
grants for projects that will impact in a positively way the community.  But 
not only that, as in my first recommendation, it could be a project founded 
by a United community, what I mean is by working together with other 
churches.  

Part of the funds designate to give away to help people in need could 
be designated to teach them new skills that will help them the rest of 
their lives to sustain themselves.

Creat ion of an Adult Learning Center

“Give a man a fish; 
you have fed him 
for today.  Teach a 
man to fish; and you 
have fed him for a 

lifetime”
—Author unknown

Improving 
Customer Services

OLG serve any person in need of their 
services, regardless of their religious, 
social or economic backgrounds.

This report describes the services 
offered to those in need. The pictures 
reflect a sequence or story of what 
the future of OLG can be, the people 
that could be helped, how it can be 
possible and why is necessary.

After this research, it is conclude that 
the reorganization of commissions is 
necessary.  

The services could be improved by 
creating a shelter, an education center 
and a small business that would 
support people in need. Customer 
service and emotional support could 
be reevaluated and volunteers could 
be remained continuously that help is 
more valuable if it is made with love 
allowing people in need to maintain 
their dignity.

St
at
em

en
t

7



For this project I created the cover 
for the Indiana Insight magazine, 
which is a magazine that informs 
and inspires Hoosiers statewide 
with articles about how Indiana 
citizens and IUPUI are reaching out 
to change the state and the world.

· Published in the fall and spring
(until 2010)
· Readership of over 20,000
· Distributed to families of
IUPUI students, businesses and
government leaders
· Expertise authors making a
difference in the lives of readers
· Available in the community
· Available on the IUPUI campus

The challenge with this magazine 
was not only the cover design, 
but it was more about licensing, 
I had to work with several people 
to be sure everything was clear 
and legal, so I can use the images, 
Sarah Fisher name, picture, her 
sponsors logos, the use of the 
raising car, and being sure Sarah’s 
team approves the use of the 
images in the design.

INDIANA 
INSIGHT
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Design by: 
Dayana Romero
Photographer:  
Peter Stamenov
Copy Editor:
Lynn Trapp

Matt Griffin – 
Journey to Becoming a Champion
By Tonica Johnson

2010 Renovations
By Kim Yoder

Faculty-Staff Retreat 2010
By Kayci Voegel

University College Dean Evenbeck 
Honored with National Award
By Kayci Voegel

The Bepko Learning Center
By Melissa Eltzroth

“Some are guilty, but all are responsible.” - Rabbi Abraham Joshua Heschel
By Alli Cushinberry
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Want to recognize a 
fellow colleague for 
his or her help? 
Have you seen 
someone exhibiting 
accountability or 
helpfulness in 
some way? 
SHOUT THEM OUT!!! 
You can thank them for 
their help in 
E-Staff News.
Contact Tonica Johnson for more information at  tj21@iupui.edu.

An avid soccer and basketball player while growing 
up, Matt Griffin has taken his skills to new heights 
playing power soccer, one of the fastest growing 
sports for power wheel chair users.
  
Matt Griffin was diagnosed with muscular dystrophy 
as a child, but doesn’t let that slow him down. He 
discovered the sport of power soccer at a Muscular 
Dystrophy Association Camp through his counselor 
who started a Division 2 power soccer team.  
He started playing for RHI Indy Storm and moved 
up to Division 1 Circle City Rollers, a national 
championship team. During his first season, the 
Circle City Rollers won the national championship 
in June 2009. After playing Division 1 for two years, 
he improved as a player and teammate and tried 
out for Team USA in October 2009. Matt made 
the team and is taking the power soccer game by 
storm. He will be competing with Team USA in the 
2011 Power Soccer World Cup which will be held 
in Indiana or France.

Matt Griffin – 
Journey to Becoming a Champion
By Tonica Johnson

To watch Matt’s journey and learn more 
about power soccer, comment on his 
posts and interact with Matt, or check 
out what is going on in the power soccer 
world, click on: 
http://journeytothecup.wordpress.com/.

UCOL AROUND THE HALL
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WHAT IS NEW IN UCOL

Recently a series of renovations started on the first floor 
of Taylor Hall. The entire floor will undergo renovations 
with the exception of Room 115. Along with the renovation, 
will come office changes. 

Last November, the Math Assistance Center (MAC) 
moved from the first floor to the lower level of Taylor 
Hall. This spring, Adaptive Educational Services (AES) 
will be moving to the northeast corner of the first floor of 
Taylor Hall (where the MAC used to be). The information 
desk and Jaguar logo glass will be removed, opening up 
the area. There will also be several new spaces created 
to house student organizations. This will be an ideal, 
central location for student groups for recruiting and 
informational purposes, especially with the large number 
of undergraduate students in the building.  

The entire first floor of Taylor Hall, with the exception 
of AES and Room 115, will be the new home of the 
Multicultural Center. During this renovation, new 
restrooms will be added and the existing restrooms will 
be updated. There will also be work done to improve the 
heating, ventilation, and air conditioning systems.  

The construction may be loud at times, but keep your 
eyes on the prize! Soon we will have a shiny, new 
Multicultural Center at IUPUI. 
 
The main entrance (north doors) to Taylor Hall will be 
open throughout the process. The completion date for 
the first floor renovation is August 6, 2010. And, contrary 
to the rumor mill, there will not be a stream!

2010 Renovations
By Kim Yoder
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“Inspired Action” was the theme for the annual 
University College Faculty-Staff Retreat held 
on February 5, 2010 at the Indiana History 
Center. The retreat focused on the destiny 
phase of the Appreciative Inquiry cycle. The 
goal was to align “inspired actions” with the 
discovery, dream, and design phases that have 
occurred over the past two years. 

Dreams that had surfaced at the 2008 
retreat with the recommendations of the 
strategic task forces were presented at 
the fall 2009 retreat and brought together 
to be reviewed at the 2010 retreat. Many 
discussions occurred involving the visions 
and action plans at University College. 

BEHIND THE SCENES AT UCOL

Faculty-Staff Retreat 2010
By Kayci Voegel
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The six key priorities for University College 
are P-12 partnerships, continuous learning 
and improvement, connections with degree-
granting schools, diversity, financial literacy, 
and personal development plans. At the 
retreat, staff was invited to begin to develop 
a plan to achieve these goals and include 
action items as well. In addition, groups were 
asked to make a creative poster presentation 
of their discussions and action items. 

Each of the UCOL’s department’s 
successes was celebrated at the retreat. 
As Nathan Harris, Project Director of 
Upward Bound, stated, “One important item 
from the retreat was that University College 
is successful because of the work of all of its 
units. A good thing in the UC is that Scott is 
aware of all the great work of all the units.” 
Comments such as this one were made 
throughout the day.

Conversations within the small groups at the 
retreat were also appreciated. They gave 
faculty and staff opportunities to discuss 
how their roles in students’ lives impact 
student successes.  

Overall, the conference was a huge success 
and many great ideas were brought to the table! 

SIDEBAR QUESTIONS: 
What was your favorite creative poster?  “I 
loved the PDP poster from James Eckerty’s 
group – so inspiring!”  – Kyle McCool

What was the best part about the retreat? 
“The ovation that Scott received for his 
tremendous commitment to UC was the best 
part of the retreat.”  – Nathan Harris

To view PowerPoints from this retreat 
and others, visit: http://uc.iupui.edu/staff/
conferences/index.asp
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This past semester our dean, Scott Evenbeck, 
was awarded a “lifetime achievement” 
award for the advancement of learning 
communities. The award, Recognition 
of Outstanding and Dedication to the 
Advancement of Learning Communities, 
was given to Evenbeck in November 
2009 at the National Learning Communities 
Conference in Atlanta, Georgia. The honor has 
only been given one other time in the history of 
the conference. 

Evenbeck received the award for his leadership 
in the development and advancement of 
learning communities at IUPUI. Evenbeck 
was commended for his national reputation 
of support for learning communities and 
undergraduate education. 

Evenbeck, who has been dean of University 
College since 1998, has shown everyone in 
University College how to be a leader. Dean 
Evenbeck is committed to student success 
and demonstrates great enthusiasm for 
developing support programs for students. 
In addition, Dean Evenbeck’s work has 
put IUPUI in the national spotlight for the 
school’s strides in the field of learning 
communities. 

The National Learning Communities 
Conference is for all members of the 
campus community – including faculty, 
administration, and staff – involved in 
empirical research, instruction, evaluation, 
and support of learning communities. 
Sessions at the conference are designed 
to invite discussion and exchange of 
ideas. IUPUI is one of five institutions 
responsible for planning the NLCC. 
The others are Delta College, Harper 
College, Kennesaw State University, and 
Metropolitan Community College–Kansas 
City. The conference was attended by 66 
other institutions creating a wonderful cluster 
of knowledge and expertise in the world of 
education. 

The next annual National Learning 
Communities Conference will be hosted 
by Delta College, November 4-6, 2010 in 
Bay City, Michigan. For more information 
visit: www.kennesaw.edu/fyp/learning_
communities/nlcc/2009/index.html.

UCOL AWARDS

University College Dean 
Evenbeck Honored with 
National Award
By Kayci Voegel
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FEATURED UCOL DEPARTMENT

The Bepko Learning Center provides resources 
and connections for all IUPUI students, faculty, 
and staff. The connections that have been built 
throughout the university allow the learning center 
to continuously provide answers to any questions 
regarding IUPUI. The learning center employs full-
time staff, coordinators, and mentors whose efforts 
contribute to strengthen the academic success of 
our students. 
Program assessments and revisions as well 
as improvement strategies for the mentors and 
the learning center itself are duties performed 
by the full-time staff members. Coordinators’ 
responsibilities include interacting with the mentors 
and full-time staff to structure mentor training, 
arrange main events, and promote the learning 
center to all. Mentors conduct study sessions 
for students needing academic assistance in the 
classes they are taking.
Many services are provided by the learning center. 
Among them are mentoring programs, study skills 
assistance for students, tutor-referral services, 
a resource center, assessment of the mentoring 
programs, and even giving professors the option to 
add a mentoring component to their course. 
The learning center has recently added a new tutor 
service. Erica Binkerd, an academic coordinator 
at the Bepko Learning Center, states that this new 
service, “…finds tutors for anyone that comes 
to ask about getting a tutor for any subject.” 

These programs enforce the philosophy that highly 
successful students can assist their fellow students 
obtain successful academic traits.
The mentoring programs offered are either 
Structured Learning Assistance (SLA) or 
Supplemental Instruction (SI). SLA sessions are 
mandatory weekly sessions taught by a student 
who performed well in the class. The SLA mentor 
assists students in learning the necessary study 
skills to obtain academic success in the class as 
well as in future classes. The mentor provides 
content-specific background information so the 
students learn how to link lecture concepts with 
the assigned homework. SI sessions differ in 
structure from the SLA sessions. SI sessions are 
regularly scheduled informal study times to review 
the professor’s lecture in an effort to raise student 
grades. These sessions allow students to ask 
the mentor questions that they may have been 
embarrassed to ask the professor during class, 
they can compare notes with other students, have 
the opportunity to discuss readings to get a better 
grasp of course concepts, and it helps students 
build organizational skills. The students in SI 
sessions can also learn what study skills will work 
best for them while working together with fellow 
students to enhance their academic knowledge.
Being a role model to fellow students, providing a 
collective learning atmosphere, and offering peer 
support and interaction are all recognized core 
factors in the success of the Bepko Learning Center.

Source: http://uc.iupui.edu/learningcenter/

The Bepko Learning Center
By Melissa Eltzroth

Ryan Adams was born a Hoosier but grew up in 
Florida and Colorado. He found his way back to 
Indiana, however, and completed his bachelor’s (public 
affairs and environmental science) and master’s 
(anthropology) at IU where is he also finishing his 
doctorate in anthropology. 

Ryan’s hidden talent is that he loves to cook, and the 
thing that he is most proud of is being a dedicated 
father. His five-year-old daughter, Goldie Rose, is 
kind and talented. Together they play dolls, find new 
playgrounds, and identify trees and flowers on walks 
through downtown neighborhoods. One of Ryan’s 
favorite Indianapolis activities is listening to local 
music, especially at the Vollrath and Radio Radio. 
Before coming to work at IUPUI, Ryan worked in 
a variety of interesting jobs:  construction, theater, 
veterinarian’s offices, bakery, sales representative for a 
greeting card business, managing a Blimpie franchise 
in Geist, and managing an independent coffee shop 
(Aurora Coffee) in Atlanta, Georgia. He regards his 
time as a professional interior/exterior painter as the 
most interesting.

Ryan appreciates working at IUPUI because of the 
opportunity to work with world-class scholars in the 
anthropology department. He is inspired by their 
efforts to make a difference in Indiana through “applied 
anthropology.” His colleagues in University College are 
tremendous instructors, and he has learned a great 
deal about how to improve student success through 
their mentoring and the example of their excellence 
in the classroom. He was most excited about working 
at IUPUI because the diverse student body brings a 
variety of experiences to the classroom. 

UCOL EMPLOYEE PROFILE

“Some are guilty, but all are 
responsible.” - Rabbi Abraham Joshua Heschel
By Alli Cushinberry

Ryan’s mentor is his mother, a recently 
retired elementary principal, because she 
worked tirelessly to bring about positive 
changes in students’ lives. Ryan says there 
were so many times when she faced difficult 
decisions, but she always considered what 
the students needed first. 

Within Ryan’s own work he tries to make 
effective choices in his teaching that bring 
about positive outcomes for students. He 
stated, “I get a real thrill when I am able to 
share those ‘light-bulb moments’ when the 
student has a flash of insight and may see the 
world in a different way.”
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Specific people
Thomas Edison, inventor of the light bulb, was 
afraid of the dark.
The Pilgrims ate popcorn at the first 
Thanksgiving dinner.
Ancient Egyptians slept on pillows made of stone.
In space, astronauts cannot cry because there is no 
gravity – so the tears can’t flow.
Mark Twain didn’t graduate from 
elementary school.

FACTS YOU (DON’T) NEED TO KNOW

Did You Know
By Alli Cushinberry

Countries
Antarctica is the only continent without 
reptiles or snakes.
Iceland consumes more Coca-Cola per capita 
than any other nation.
Until 1796, there was a state in the United 
States called Franklin. Today it is known as 
Tennessee.
In Bangladesh, kids as young as 15 can be jailed 
for cheating on their finals.
America once issued a 5-cent bill.
“Q” is the only letter in the alphabet that does not 
appear in the name of any of the United States.
It’s against the law to have a pet dog 
       in Iceland.

Animals
An eagle can kill a young deer 
and fly away with it.
It is possible to lead a cow upstairs 
but not downstairs. 
Over 1,000 birds a year die from 
smashing into windows.
Ants stretch when they wake up in 
the morning.
Slugs have 4 noses.
Armadillos can be housebroken.

People
Intelligent people have more zinc 
and copper in their hair.
Proportional to their weight, men are 
stronger than horses.
The average person has over 1,460 
dreams a year. 
One in every 4 Americans has appeared 
on television.
Every time you lick a stamp, you’re 
consuming 1/10 of a calorie.
Chewing gum while peeling onions will 
keep you from crying.

Source: http://funny2.com/facts.htm
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Riverside is a french tourism 
company who opened its business 
in Western Africa.  The principal 
attractions this company offers is 
a tour through the Niger river in a 
pinnace which is a traditional boat 
used in locally.

After the logo was created with 
french tourist as a target group, 
promotional pieces were created, 
those pieces included posters, 
billboards, tickets, banners, 
handouts and take outs. 

RIVERSIDE 
Voyagez 
      Authentique
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Venez découvrir les rives de Bamako 
et le fleuve Niger à bord d’une 

pinasse traditionnelle.

Venez découvrir les rives de Bamako 
et le fleuve Niger à bord d’une 

pinasse traditionnelle.

BALADE EN PIROGUE AMÉNAGÉE AU DÉPART DE BAMAKO 

PLUSIEURS départ par jour pour une 
VISITE GUIDÉE 

au départ du Canoë-Club.
Demandez le programme des départs, information et réservation 

au 490 09 52 – 620 54 06  contact@riverside-mali.com
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A family rewards board game 
created to have fun while being 
healthy. Go BIBA! 

B I BA !  b oa rd   ga m e
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B I BA !  p ro c e ss

color swatch guide:

BIBA!  

TALLER EVOLUTION:             “BIBA”
luna: recipes
gotham:      6 oz green beans

typeface: example:
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PAST IT ON
Christamore House 
A PLACE TO THRIVE!
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f Pass it on cards

Recap Show & Tell   Cost Estimates   What Next?   Q & A   Thank You

thrive or thriv·en [thrahyv]  [    ]

 1.to bring out 
 capabilities or possibilities of;

 to a more
 advanced
 of e�ective 

STATE.

CHRISTAMORE HOUSE PROVIDES
STATE-OF-THE-ART FACILITIES
that  o f fer  wel l -managed events , 
which emphasize empowerment and 
self-sufficiency to improve the qual-
ity of life. We have become embraced 
by the community as an essential, 
vital and sustainable resource. Our 
events help unite the community and 
build strong relationships while also 
helping the community to grow and 
develop through donations.

FAMILY UNITY NIGHTS
AT CHRISTAMORE
This family event focuses on food, 
f u n  a n d  f e l l o w s h i p .  S t a f f  a n d 
volunteers prepare wholesome meals, 
play games and share  upcoming 
community events. Many times a guest 
speaker is featured to discuss such 
issues as finances, health and fitness 
or neighborhood safety.

PEACE IN THE STREETS
Through events such as Holiday Hoop 
it Up, Martin Luther King Jr. Breakfast 
and the Peace in the Streets Youth
Rally, Peace in the Streets is a city wide 
initiative that challenges communi-
t ies to “Think Peace, Talk Peace, 
Live Peace.” Each annal event promotes 
awareness, fellowship, and a sense 
o f  c o m m u n i t y  t o  t h e  p e o p l e  o f
Indianapolis. Together, we CAN make 
a difference!

EVENT CALENDER
[JanUarY]
tHE dr. Martin LUtHEr KinG BrEaKFast
This celebration helps us unite the community with 
the common goal of remembering Dr. Martin Luther 
King Jr. and what he stood for as a leader to the 
community.

[FEBrUarY]

sEnior VaLEntinE’s daY dancE
This is an annual fundraiser for the Senior program.  
Senior programs from throughout the city bring their 
participants to this Valentine’s Day Extravaganza 
where they will dance to live music or a deejay, eat 
a good meal, and win door prizes.  It is the talk of 
the season—everyone wears their best RED outfit.  
It is an excellent time and the room is full of people 
dressed in red having a wonderful time.

[MarcH]

acadEMic cELEBration
Over 400 honor roll students from private and public 
schools in the west side community come together to 
recognize each child for his or her accomplishments. 
Honorees receive a personalized certificate and a gift 
bag full of school supplies. We also offer a light meal to 
families as well during this event.

[octoBEr]

tHE 5K WaLK / rUn
This event is associated to the Peace in the Streets 
events that promotes health and wellness in our 
community. Participants take on a route that travels 
through the IUPUI campus back to the Christamore 
House. Although this is a fundraiser, we provide 
healthy snacks, t-shirts, water and medals for cat-
egory winners.

[dEcEMBEr]

HoLidaY HooP it UP
This annual event promotes relationship building 
between youth and law enforcement through a two-
day basketball tournament. Citywide teams of youth 
ages of 14-18 compete. Teams are paired with of-
ficers or scrimmage against a team of officers prior 
to the final championship game.EVENTS

cHristaMorE HoUsE EQUaLs

sUccEss
Dewayne was 17 years old when he 
was court ordered to participate in 
our teen program activities. Although 
apprehensive at first, after a couple 
weeks Dewayne started to transform 
into a leader among his peers. Even 
after he was off probation and no 
longer ordered to come to Christamore, 
Dewayne decided to continue partici-
pating in the programs and keep his fellow 
teens on task when needed. Dewayne 
also auditioned and made it into the 
Asante Children’s Theatre. He continues
to grow into a mature young man and is 
a constant role model for his younger 
brothers and the youth involved in our 
programs. Dewayne is now on a path of 
success as he finishes high school and 
continues into college. He’s learned that 

cHristaMorE HoUsE
is a place to thrive!

cHristaMorE HoUsE FaMiLY & coMMUnitY cEntEr
502 North Tremont Avenue, Indianapolis, IN 46222

(317) 635-7211  |  www.christamorehouse.org

CHILDRENCHILDREN
YOUTH &

THE CHRISTAMORE HOUSE
provides various programs
that are designed to help develop each 
individual to become stronger and grow 
with the proper resources. Our staff 
works in specific areas in each pro-
gram that ensures the best experience 
possible for everyone. Together, these 
programs engage individuals in the 
community and help strengthen the 
mind and growth of Indianapolis.   

sUMMEr EnricHMEnt caMP
Youth ages 6 to13 enjoy an adventurous 10-week 
program during the summer break.  Highlights include 
math and reading classes and computer training with 
plenty of museums, parks, skating, bowling, swimming, 
the zoo and many other fun and educational sites in 
Marion County.

EarLY cHiLdHood EdUcation ProGraM
The Becky Schenck Early Childhood Education Center 
is especially designed for children age three to five. 
This program includes field trips, breakfast, lunch and 
two snacks. Through literacy, mathematics, the arts 
and quality care, this program provides every child 
with educat ion and prepares chi ldren with a 
lifetime of learning.

BEForE & aFtEr scHooL ProGraM
This program provides a safe place for children to be 
while parents are working. It runs Monday through 
Friday from 7am to 9am, and again from 2:30pm to 
6pm. Activities include homework help, movies, 
recreational activities, field trips, arts and crafts, 
cooking, dance, and more.

asantE cHiLdrEn’s tHEatrE
ACT uses the three basic genres of performing arts 
(theatre, music, dance and storytelling) to develop the 
life skills of young people ages 12 to 21.

cHristaMorE HoUsE BoXinG
The col laborat ion between Indy PAL and 
Christamore House has really paid off.  The program 
teaches participants to be healthy, disciplined and 
committed.  The boxers participate in competitions 
locally and nationally.

 tEEn sQUad
Teen Squad is a program designed for students age 
13 to 18. It focuses on leadership, social develop-
ment, teamwork, and crucial decision making. This 
program is held Monday through Friday from 4pm 
to 8pm. Teen Squad helps with various areas of educa-
tion including performing arts, home economics, sports, 
computer training, and community service. Other helpful 
tools include tutoring, college tours, field trips, job 
opportunities, and entrepreneurships, and more.

a.r.i.s.E. [accEPtinG rEsPonsiBiLtY 
                  For iMaGE and sELF-iMaGE]

This program works with youth ages 15-25 who are not
in high school to help them gain valuable job skills train-
ing.  The ARISE curriculum is designed to encourage 
participants to use the knowledge and skills they learn 
in the program to help them achieve gainful employment.

 Y.E.s. [YoUtH EMPLoYMEnt sErVicEs]

The YES program works with Marion County youth
ages 15-25 that are not in high-school to help them 
achieve education, employment and/or training, 
through the development of goal oriented service plan 
and support for overcoming barriers.  This program is 
funded by the Li l ly  Endowment through the 
Indianapolis Private Industry Council.

sEnior ProGraM
The Christamore House Senior Program offers a broad 
awry of help to those we love in the community. It is 
designed for seniors ages 55 and over and engages 
senior citizens in socialization, health and fitness, 
safety and senior benefits, field trips and recreation. Also 
available in the senior program are bible study classes, 
housing assistance, and party events such as bingo. A 
hot meal is provided daily through Second Helpings. 
Gleaners Food Bank provides a monthly care package 
for every senior enrolled.

PROGRAMS

cHristaMorE HoUsE EQUaLs

sUccEss
In August of 2008, a young, unem-
ployed, single, mother of two children 
came to Christamore House. She had 
recently been displaced from her home, 
due to an unstable abusive relationship. 
This young woman was motivated but 
lacked in resources or opportunities 
needed to succeed. Within 7 months 
Christamore helped her to become 
employed with benefits, going to school 
full time, and living in an apartment on 
her own with her children. she bought 
a car with no payments attached and is  
actively involved in Christamore House’s 
monthly Financial Literacy Workshops. 
This young lady has proven to be a 
true inspiration to those who enter the 
doors of Christamore House feeling 
like there is little hope for survival 
and self sufficiency. She is proof that 

cHristaMorE HoUsE
is a place to thrive!

cHristaMorE HoUsE FaMiLY & coMMUnitY cEntEr
502 North Tremont Avenue, Indianapolis, IN 46222

(317) 635-7211  |  www.christamorehouse.org



Christamore House 
A PLACE TO THRIVE

Imagine…

…Jasmine
• 25-year-old woman 

• single parent

• Haughville resident

NOTICE

…Christamore?

NOTICE
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STEP UP TO
•	 educate.
• work	together
• empower
• be	accountable

Herron School of Art and Design
Exhibition Planning and Design
Carrie Ford, Alice Reiter, Dayana Romero

Christamore House
Step Up
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own your actions

Christamore House

STEP UP
to be accountable!

Through transparency, clear communication 
and integrity, we demonstrate our confidence 
in everything we do.

ENCOURAGE

IN THE NEIGHBORHOOD
POSITIVE CHANGE
TO IMPLEMENT
THE COMMUNITY

empower with passion

to empower!

By teaching skills and fostering self-reliance, 

we help individuals gain the confidence to take 

control of their lives and their community.

STEP UP

Christamore House

EMPOWER
FOR THE BETTER
TO CHANGE LIFE
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WEB SITES

BRANDING              CAMPAIGNS AUDITSPUBLICITIES PRINTSPACKAGING IN TEAMS PROCESSES WEBS



For more information visit: http://registrar.iupui.edu/

JAG 
JUMPING AHEAD 
TO GRADUATION



The Link Magazine
“I love the Link! I spent the last 30 min 
reading the magazine and it is filled 
with useful information for students.”
-Lori Coe
Academic Advisor,
IUPUI University College

TheLink
FALL2011

TheLink
WINTER2012



1 DAY EXTERNSHIP 
FRIDAY BEFORE SPRING BREAK

MARCH 9, 2012

OPPORTUNITIES FOR EVERY SCHOOL!
Apply here: http//: career.uc.iupui.edu 

between January 20, 2012 and February 10, 2012
(a resume is required)

Try on a job for a day!

Externship 
      IUPUI 
Summer Bridge

Cooking, socializing with friends, 
watching romantic comedy movies;
favorite class is Finite Math

Ashley

Reading, baking, spending 
time with Macy her dog;
favorite class is Politics in 
European Union

Valerie

Soccer, working out, listening 
to all types of music;
favorite class is Physics

Akram

Swimming, running, 
billiards;
favorite class is 
Psychology

Robert

Reading, watching television 
series like NCIS LA;
favorite class is Introduction 
to Human Resources

Victoria

Working on campus, 
writing poetry, watching 

action movies;
favorite class is Introduction 

to Shakespeare

Veronica

Congratulations on your acceptance to 
the IUPUI class of 2016! You are invited 
to participate in Summer Bridge, a very 
special opportunity designed to prepare 
you to be successful at IUPUI.

What is expected of you in Summer Bridge?

•	 Make a commitment to achieve your 
personal best and expand your 
learning horizons.

•	 Be open to new ideas and challenges
•	 Bring questions and concerns about 

college
•	 Enjoy meeting new people
•	 Be willing to commit your time to help 

ensure your success in college
•	 Enjoy the intellectual challenges and 

opportunities that your decision to 
attend IUPUI will bring you

You’re Invited

Imagine knowing the campus 

like the back of your hand…

August 6-16, 2012

No cost to participate

Space is limited

http://bridge.uc.iupui.edu

Questions? Call (317)278-9673

Or email ucbridge@iupui.edu

As a participant in Summer Bridge,  
you will:

•	 Make friends in a personal and 
relaxed setting

•	 Connect to your school or major
•	 Connect with faculty, advisors, 

student mentors, and librarians
•	 Learn your way around campus
•	 Use campus technology
•	 Get a preview of what will be 

covered in your fall classes
•	 Learn how to schedule your time 

and reduce stress
•	 Receive early support in math, 

writing, and communication studies

SIGN UP AT ORIENTATION!

Space is limited, so attend orientation 

as early as possible. 

Visit the Summer Bridge web site for 

more information.

http://bridge.uc.iupui.edu

“...Now that I have completed Bridge, I am very grateful to have this experience! I learned many different things and have a better understanding what college is like. I will take away many valuable things from this Bridge Program…”  - Ramandeep K., 2011 Summer Bridge student, Biology

“The Bridge program was phenomenal and I would like to take this time to thank everyone involved with preparing me (and my fellow students) for what is to come.  It gave me a huge head start for my academic career at IUPUI and I will use all that I was taught to further my education...”  - Charles C., 2011 Summer Bridge student, Business

“Bridge is such a special experience 

because it gives you something many 

people don’t have the opportunity to have, 

confidence walking into your first day of 

college.” – Nicholas G., 2011 Summer 

Bridge student, Liberal Arts

Testimonials

IUPUI Summer Bridge
815 W. Michigan Street, UC 3151
Indianapolis, IN 46202
(317)278-9673
ucbridge@iupui.edu
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