DAYANA

Master of Science in Strategic Communication

INTERNAL COMMUNICATIONS STRATEGIST
& STORYTELLING LEADER

Internal Communications - Strategic Messaging - Employee Engagement
- Leadership Communication - Multi-Channel Storytelling - Change &
Transition Communication

| am an internal communications and strategic storytelling professional with
15+ years of experience helping organizations communicate with clarity,
consistency, and purpose. My career spans global research, government,
utilities, and healthcare, where | have developed internal communication
strategies, crafted messaging for senior leaders, and supported employees
through organizational change.

At Lilly, | partner with leaders and cross-functional teams (HR, Marketing,
Legal, Regulatory, Operations, Analytics) to shape internal narratives,
strengthen employee engagement, and deliver multi-channel communication
across digital, video, written, and event-based platforms. My work centers
on simplifying complexity, elevating organizational storytelling, and creating
messages that resonate across diverse audiences.

My approach is rooted in clarity, empathy, and alignment. | focus on
delivering communications that connect employees to strategy, reinforce
culture, and support change across dynamic and fast-paced environments.

Languages: English < Spanish + German | Basic French
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How [ Will Drive Impact

Deliver clear, engaging, and audience-centered internal
communications that strengthen alignment and deepen
employee understanding of organizational priorities.

Translate complex strategies into accessible messages that
help colleagues across GBS & Finance understand the “why,”
“what,” and “how” behind key initiatives.

Partner with senior leaders to develop messaging,

talking points, town hall content, conference remarks, and
communications that build trust and transparency.

Strengthen culture and engagement by designing multi-channel
campaigns — digital, video, written, events — that celebrate
teams, highlight impact, and reinforce shared purpose.

Support change initiatives with structured, empathetic
communication that helps employees navigate transitions with
clarity and confidence.

Improve communication workflows through stronger planning,
content governance, and collaboration across HR, Compliance,
People Development, and ERGs.

Use feedback, insights, and analytics to evaluate

communication effectiveness and continuously refine strategy.

MY APPROACH

| lead with clarity, empathy, and inclusivity.
| believe internal communication is most powerful when it is:

 Clear — removing noise and making information
accessible

- Human-centered — connecting people to purpose,
strategy, and each other

- Consistent — strengthening trust through alignment and
reliability

- Engaging — using storytelling and multi-channel creativity
to bring messages to life

- Collaborative — partnering across functions to speak with
one unified voice

| work to simplify complexity, elevate storytelling, and create
communication experiences that employees remember,
trust, and act on.



Core Competencies

. Internal Communications Strategy

. Leadership Messaging & Talking Points

. Multi-Channel Storytelling

. Organizational & Change Communication
Employee Engagement Campaigns

. Digital, Video & Written Content

. Event & Town Hall Communications

. Intranet & Content Management

Cross-Functional Collaboration

. Cultural & ERG Communications

. Measurement & Communication Insights

. Communication Governance & Consistency
. Inclusive Messaging

. Operational Excellence & Workflow Clarity

PROFESSIONAL EXPERIENCE

@— Creative Lead
Eli Lilly

g— Marketing Communications & Design Specialist
SCI REMC

Communications & Media Coordinator
Leadership Development International

m— Marketing Communications & Design Coordinator

JC REMC

Global Communications Manager
Inotive (Envigo)

~~. Marketing And Communications Lead
“* Warwickshire County Council

Creative Lead (No Exact Translation)
French Agency Spirit Mccann McCANN =

EDUCATION

- Master of Science in Communication (4.0 GPA) — Purdue

University

« B.S. in Communications & Visual Communications — Indiana

University

« Communications & Information Technology Engineering —

Mannheim University of Applied Sciences, Germany

- Marketing Associate Degree (German Dual System)


https://www.mccann.fr/en/
https://www.mccann.fr/en/
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Strategic Plan | Listen, Learn, Alian

My VlSlUﬂ Objective: Understand the people, priorities, and

To build communication experiences that help every communication landscape.

employee feel informed, connected, and valued.

- Learn GBS & Finance structure, stakeholders, channels,
and current communication rhythms

My vision as an internal communicator is to create messaging . Review existing messaging, intranet content, campaigns

that strengthens understanding of strategy, encourages and communication tools

engagement, and supports colleagues through change. | aim - Identify audience needs across roles, levels, and

to cultivate a communication environment rooted in clarity, geographies

transparency, and meaningful connection across GBS & - Build relationships with HR, Finance, Compliance, HSE,
= e and People Development

- Understand tone, expectations, and leadership
communication styles

Results Expected By Day 90
Outcome: Clear map of stakeholders, priorities, channels,

- Established trusted relationships across GBS & Finance and opportunities.

- Delivered early multi-channel communication wins

* Improved clarity and cohesion of internal messaging

« Supported leaders with strategic communication materials

- Built a foundation for long-term communication strategy and
measurement



Days 30 - 60 Jays 60 - 90

2, Strengthen Clarity 3, Deliver Mult-Channel
Consistency & Planning Fngagement

Objective: Improve communication processes and deliver Objective: Increase engagement and elevate the internal

early wins. narrative.

* Begin drafting messaging and internal updates for leaders - Launch a multi-channel communications initiative (digital,

* Introduce content clarity and alignment practices written, video, events)

* Support upcoming town halls, newsletters, and campaigns - Support change communications with messaging and

- Partner with HR and People Development to reinforce leader guidance

cultural initiatives - Implement early insights-based improvements using

 Improve communication workflows across partners feedback and analytics

 Develop simple content playbooks for consistency - Create templates, frameworks, and reusable
communication assets

Outcome: Improved clarity, smoother workflows, and strong » Strengthen the strategic storytelling across GBS &

partnerships with key leaders. Finance

Outcome: Stronger engagement, clearer messaging, and
measurable communication improvement.
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My

SKIlIS

Dayana Sanchez

Core Design & Creative Skills

Expert knowledge of design principles, layout, composition, and visual
hierarchy

Advanced typography and typesetting skills

Deep understanding of brand standards and visual identity systems

Ability to interpret creative briefs and turn them into compelling visual solutions
Strong conceptual thinking; ability to execute high-impact creative concepts
Hands-on execution across digital, social, print, and experiential platforms
Ability to build and maintain design systems, templates, and visual asset
libraries

Commitment to inclusive, accessible design across all formats

High-level craftsmanship and extreme attention to detail

Strong visual storytelling and cross-channel design cohesion

Software & Technical Expertise

Advanced proficiency in Adobe Creative Cloud (latest version):
e ||lustrator
Photoshop
InDesign
After Effects
XD / Figma (interaction design)
® Premiere
Knowledge of digital production, file prep, and formatting
Ability to leverage creative technology to streamline workflows
Familiarity with automation tools and platforms that reduce repetitive work
Competence in Microsoft Office (PowerPoint, Word, Excel)
Experience working on a Mac platform

Collaboration & Communication

Ability to collaborate with Art Directors, ACDs, copywriters, designers, and
cross-functional partners

Strong written and verbal communication across levels

Ability to articulate design rationale and guide stakeholders

Participate in creative reviews; give and receive constructive feedback
Support team learning by sharing best practices and creative insights

Ability to work within a small, high-performing team environment

Strateglc & Operational Skills

e Understanding of creative development, digital marketing, brand strategy,
and omnichannel strategy

Ability to manage complex, multi-channel creative campaigns

Strong problem-solving and strategic thinking skills

Experience supporting multiple brands simultaneously

Understanding of audience behavior, platform trends, and current design
Innovations

Ability to drive consistency and operational efficiency

Ability to uphold regulatory, accessibility, and compliance standards

Time management, organization, and prioritization across competing deadlines

Project & Workflow Management

Experience with project management methodologies:

Agile

Waterfall

Experience with project management tools, especially:
Workfront

Wrike / Jira

Ability to track time and duration at the task level

Ability to follow business rules and processes with discipline
Manage multiple projects from concept to final delivery

Industry & Marketing Skills

Understanding of healthcare marketing (HCP and DTC)

Comfort navigating rigorous compliance review processes

Experience with enterprise-level clients and high-volume, high-stakes
deliverables

Experience designing for regulated industries

Knowledge of paid, shared, earned, and owned channels (PESO)

Professional Attributes

Eager learner; seeks continuous improvement and growth

Openness to feedback and collaboration

High accountability and reliability; delivers on-time and to spectations
Motivated to pursue industry certifications (Adobe, Meta, etc.)

Ability to work in a fast-paced, evolving in-house agency

15+ years of professional design experience
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TECHNICAL DESIGN SKILLS - Video and Annimation

Adobe After Effects - Adobe Premier Pro
MOTION | LIGHT ANIMATION | SOCIAL ASSETS

Motion Light Animations — Social Asset Examples

These visuals are a storyboard showcasing four different motion-light animation
concepts. They highlight how light, energy, and atmospheric effects can be
used to bring a brand to life in social formats.

About the Logo Used

* The logo featured here belongs to my kids’ small 3D-printing business.

* | used their logo strictly as a placeholder to demonstrate motion effects,
transitions, and animation styles—this is not client work.

e The focus is on showing movement, visual style, and animation approaches,
not brand design.

(4! LINK TO MY INSTAGRAM PAGE

Click any thumbnail to view the reel on Instagram

What These Animations Demonstrate

e Light-based motion effects (glow, energy rings,
fire/light interaction)

* Atmospheric transitions (smoke, sparks, glowing
particles)

e Holiday-themed animation (seasonal overlays,
color shifts, festive elements)

e Clean graphicanimation (line-build, glitch effects,
logo reveals)
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Technical Highlights

e Each animation uses separate layers, allowing for:

Smooth logo reveals
Dynamic transitions
Color-driven mood changes

Scalable layouts for vertical social formats
* These examples show how a brand can use motion to

enhance:

Reels / TikTok

Stories

Animated social ads

Product intro clips

Seasonal promotional content

?\\RINT Uy
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https://www.instagram.com/reel/DR74ziekqKg/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DR94FezjcRW/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DR8dpAhje51/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DR8efHxjfRD/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/dj.sanc/

TECHNICAL DESIGN SKILLS - Video and Annimation

Clean Layers & Organized Workflow

This animation was built with a highly structured layer system in After Effects,

ensuring clarity, scalability, and ease of reuse.

(/' LINK TO AFTER EFFECTS SOURCE FILES
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Key highlights include:

e Clean, labeled layers for every effect, element, and transition
e Logical grouping and hierarchy, making the file easy to navigate

* Template-ready structure, allowing quick updates to logos, colors, and animations

o Efficient workflow, reducing rework and enabling faster iteration

Modular build, so individual components can be reused across future projects

Properties
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(4! LINK TO MY INSTAGRAM PAGE

Click any thumbnail to view the reel on Instagram



https://mydrive.lilly.com/:f:/r/personal/dayana_sanchez_lilly_com/Documents/Shared%20Folder/Afftereffect_Files?csf=1&web=1&e=C1LbkV
https://www.instagram.com/reel/DR75hzyEvO6/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DR75cBqErsC/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://mydrive.lilly.com/:f:/r/personal/dayana_sanchez_lilly_com/Documents/Shared%20Folder/Afftereffect_Files?csf=1&web=1&e=C1LbkV
https://www.instagram.com/dj.sanc/

TECHNICAL DESIGN SKILLS - Video and Annimation

The Many Versions of Me

To avoid licensing limitations, | used myself as the subject for this technical This short reel highlights how one raw video source can be manipulated
demonstration. Each clip showcases a different production technique, including through multiple advanced workflows, demonstrating my range in video
compositing, motion graphics, character transformation, stylization, digital editing, motion design, VFX, character generation, Al-assisted
effects, and environment replacement. enhancement, and creative compositing.

(4! LINK TO MY INSTAGRAM PAGE

Click any thumbnail to view the reel on Instagram

g Link to Reel in Instagram
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https://www.instagram.com/reel/DR8zXUCDXxY/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DR8zXUCDXxY/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/dj.sanc/

TECHNICAL DESIGN SKILLS - Video and Annimation

Motion Transfer & VFX Exploration

For this set, | used Al motion transfer techniques to apply complex
choreography to my own footage — because I definitely can’t
dance like this in real life.

By blending live-action footage with stylized effects and advanced
motion manipulation, these examples highlight my versatility in
motion design, VFX, and creative experimentation.

The goal was to demonstrate how movement, effects, and compositing
can be combined to create high-impact visual storytelling. This includes:

Al-driven motion transfer

Digital rotoscoping and line-art animation

Electric, glow, and energy effects

Environmental compositing and atmospheric overlays
Layered VFX workflows in After Effects

(4! LINK TO MY INSTAGRAM PAGE

Click any thumbnail to view the reel on Instagram
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https://www.instagram.com/reel/DR9uWtADW5u/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DR9mVJ0DYOG/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DR76Uu-kojv/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/dj.sanc/

TECHNICAL DESIGN SKILLS - Video and Annimation

Multi-Style Reel Exploration

Each reel in this collection represents a
distinct visual workflow, highlighting
my ability to adapt techniques based on
narrative, emotion, and platform needs.

This set includes:

e Advanced motion graphics with
kinetic type and animated Ul elements

* Mixed-media compositing that blends
video, illustration, and photographic
layers

e Cutout and collage animation for
bold, editorial-style storytelling

e Cinematic color treatments to shift
tone and atmosphere

e Nature footage enhanced with
motion overlays and frame-by-frame
edits

o Al-assisted stylization and illustration-
to-video render workflows

e Holiday and thematic video design,
integrating lighting, texture, and
seasonal effects

Together, these reels demonstrate a wide
range of technical proficiency in motion
design, video editing, compositing,
and digital enhancement—showing
how a single concept can be elevated
through different creative and technical
approaches.

I recommend enabling sound for full
experience.

(4! LINK TO MY INSTAGRAM PAGE

Click any thumbnail to view the reel on Instagram
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https://www.instagram.com/reel/DR-P7tPj6AJ/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DR-OaJbD186/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DR9_-3RjTyx/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DR9fSAbkeyI/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DR76lxWEqDq/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DR_F2J6DU2s/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DR8w7QCjSZT/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DR8c8JoDQEJ/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DR79gVdkuMf/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DR_AFgujQOu/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DR7631xkgrS/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DR_F2J6DU2s/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/dj.sanc/

TECHNICAL DESIGN SKILLS - 3D Modeling
3D MODELING

These 3D models are base renders that show the structural possibilities before any color. The videos
shared are simple screen recordings where I'm moving the models with my mouse to demonstrate
shape, angles, and depth.

These models already contain multiple-layered components, especially the brick house, which makes
it possible to animate doors, windows, lighting, and environmental elements independently for a
more polished final look.

WATER TOWER

WATER TOWER

—
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WATER TOWER

Click any thumbnail to view the reel on YouTube u

BRICK BUILDING



https://youtu.be/7JGtMVTfFW8
https://youtu.be/7JGtMVTfFW8
https://youtu.be/E7I7uAKwgrk
https://youtu.be/E7I7uAKwgrk
https://youtu.be/BQmMRb-Vwwo
https://youtu.be/Q5ft8x6slJQ

TECHNICAL DESIGN SKILLS

Lightroom — Advanced Color Correction & AN
) \\\'-“ NN

Image Refinement | | | £ S j--.:.&‘-..-_:_-z-".

This section highlights my technical skills in
Lightroom color correction and tonal refinement.
This section highlights my technical capabilities in
Lightroom-based color correction, demonstrating
how | enhance images through precise tonal and
color adjustments. Each before-and-after pair reflects
a controlled workflow focused on elevating clarity,
focus, and visual impact.

Key refinement techniques include:

e Exposure, contrast, and dynamic-range
balancing to create a clean tonal foundation
Precision color calibration and white-balance
control for accurate, natural hues
Refining color balance, saturation, and warmth
to build consistent, intentional palettes
Selective adjustments for skin tones and subject
isolation, ensuring natural texture and well-defined
focal points
Shadow and highlight recovery to reveal detalil
without compromising mood
Targeted contrast, clarity, and micro-contrast
enhancements for added depth and dimension
Local adjustments and masking to guide viewer
focus and enhance composition
Cohesive visual styling across a series, ensuring
alignment of tone, color, and atmosphere
Mood and storytelling-driven color grading,
shaping the emotional resonance of each image

These examples demonstrate how thoughtful,
technical corrections transform raw images into
polished, visually consistent photography ready for
editorial, campaign, or social use.




TECHNICAL DESIGN SKILLS - Al Video Generation — Concept to Final Edit

Al Video Generation — Concept to Final Edit

These videos were created using Al-driven production workflows. Each piece took only minutes to finalize, demonstrating
| supplied the theme and creative direction, and the Al system how Al can accelerate rapid prototyping, content
generated: ideation, and short-form storytelling, while still allowing

creative control and polish.

e A complete script

e Curated stock and cinematic footage

e Al voiceover narration Click any thumbnail to view the reel on YouTube
e Auto-generated captions

From there, | refined pacing, transitions, tone, and visual cohesion.

VEGIES ARE PACK WITH AMAZING POWERS CREATE A LITTLE MAGIC OF YOUR OWN JAMMIN AS A CONVERSATION

In magic you waUe

FROM THE GROOVY SWAY

[_4 Click here to see video g Click here to see video [_a Click here to see video



https://youtu.be/c-fN_uQEz30
https://youtu.be/5tJX7X5WCmA
https://youtu.be/c-fN_uQEz30
https://youtu.be/c-fN_uQEz30
https://youtu.be/c-fN_uQEz30
https://youtu.be/ANaAkmAAVIk?si=5po-1egnxfgItZsj
https://youtu.be/ANaAkmAAVIk
https://youtu.be/ANaAkmAAVIk?si=5po-1egnxfgItZsj

TECHNICAL DESIGN SKILLS - Adobe lllustrator, Photoshop and InDesign

January 30
February 11

o

| coronavirus o i ik began in Wuhan, Chin  in D
““:J;:;::;o nearly avery €atner of the glob, 5 2019, and
o .

 Chinosa New Year break started, many $ludants and teoehers It Wulan
“’h::.;uliﬂ" and some others wera in the city when tha lockdown siorted. Some
':: . latar, the government of different countries offered the option 1o evacuate fo
ifizans interested:

During this time, WYIS launched home-bosed leoming. At WYIS, teachers
continued their lessons through a variety of online tools, They all provided the

st authentic learning pariance pnl_llhh._'hodnuhudmlmndm-d. -
Jiscussions, video-cor eing, Independant, and nﬂodhomﬁbpugc_ﬂ*
laval angagement for students, . -

here

N
AR
asia

China
India
Japan
Korea
Malaysia
Philippines
Singapore
Thailand
Turkey

Austria

France

Spain
United Kingdom

@060\"]0\

Australia
New Zealand

No?\% ,Amariwl

Canada
USA

gom ,A—merica

Brazil

Saturday, November 23
10 AM - 2 PM

INTERNATIONAL DAY

Slammed
Celebrated others lock
Birthday in
Sehool

Wore ?aja—
mas

Went 1o Laos

j\ru‘jv‘JL / "-'-\/ ol

| IXPIANA UNIYERSITY
FUR 3

E UNIVERSITY
INDIANAPOLIS

For mere information visit: hitp://registrar.iupul.eduw’

4

/

e




TECHNICAL DESIGN SKILLS - Adobe Figma and XD

Adobe Figma and XD

lalso bring hands-on experience in Figma and Adobe XD, using
both platforms for wireframing, interface design, and high-
fidelity prototyping. My UX work spans user flows, interactive
component design, and behavior-driven prototyping, along
with usability testing, user feedback analysis, and translating
insights into clear design improvements.

Figma’'s real-time collaboration features also allow me to
interact seamlessly with designers, writers, and cross-functional
partners, ensuring faster alignmentand more efficientiteration.

Here is the link to my UX Design Process portfolio, which
highlights how | prototype applications with Figma, test
interaction patterns, run usability evaluations, and report
results to guide strategic design decisions:

:},' Link to UX Design Process

UX DESIGN
PROCESS

PORTFOLIO

MY UX DESIGN
PROCESS

Dayana Sanchez

:};l Link to UX Design Process

Prototyping and UX INTERACTIVE HIGH-
reedhack FIDELITY PROTOTYPE

Project screens:

https://www.figma.com/file/u6E6sKnEwf2AFkyZ9qcYiJ/CIS305_DayanaSanchez?
node-id=0%3A1
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e Heuristic Evaluation on Prototype

¢ Interactive High-Fidelity Prototype
(Click here for Figma Prototype)

Evaluating Usability

STEP SIX

Create a usability test plan

Develop the usability testing
script

Run usability test and report
on results

Evaluating Usability

STEP SIX

Create a usability test plan

Develop the usability testing
script

Run usability test and report
on results

Click here for Figma Prototype

RUN USABILITY TEST

Evaluating Usability

STEP SIX

Create a usability test plan

Develop the usability testing
script

Run usability test and report
on results



https://mydrive.lilly.com/:b:/r/personal/dayana_sanchez_lilly_com/Documents/Shared%20Folder/_DayanaSanchezUXDesignProcess.pdf?csf=1&web=1&e=HZysuf
https://mydrive.lilly.com/:b:/r/personal/dayana_sanchez_lilly_com/Documents/Shared%20Folder/_DayanaSanchezUXDesignProcess.pdf?csf=1&web=1&e=HZysuf
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TECHNICAL DESIGN SKILLS

Print Design — Yearbook Layout & Production

This section features the yearbook | designed for Saints Francis
& Clare Catholic School, which won 3rd place in a national
competition this year. | created the full visual system for the
book, including the layout structure, typography, color direction,
and overall page design. The cover artwork was provided

by a student, and | integrated it into a cohesive design that
established the visual tone for the entire publication.

Because this project was produced using the school’s on-site
equipment, | no longer have the complete digital file. | do,
however, have the digital cover and photos of the printed book
to showcase:

e Full-page layout and composition
e Use of color, texture, and hierarchy
e Page-to-page consistency

Cohesive visual storytelling across the publication
These images demonstrate the design approach and final
production quality of the yearbook.

WHAT 4 YEAR IT HAS BEEW!

s | reflect on our 2024-2025 school year, my firstyearas
ipal, |
g;sﬁf:oungesc learners in the ECM to the confidence an
|eagership shown by our graduating eighth graders, this year has
been a beautiful reminder of why Catholic education matters,

We witnessed faith in action—whether through daily prayer,
weekly Mass, or the many service projects completed by each
grade. We celebrated milestones: First Communion, Confirmation,
Teld trips, CYO victories, academic growth, the 8th grade trip to
Washington, D.C., and of course, our memorable all-schaol events
that brought families together in faith and fun.

Saints Francis & Clare of Assisi Catholic School Ministry was named
2 National Blue Ribbon School this year! This honor recognizes our
academic excellence and growth—and now the whole nation
inows what we've always known. From our Big Blue Blowiout o the
pride we carry each day, this is a shared achievementt for our
entire school community. Congratulations to alll

Thank you for the privilege of partnering with you in your childs
formation. To our students—thank you for your hard work, your

smiles, your reverence, and your resilience; You've made thisyear -

one to remember.

To our Bth grade Class of 2025—congratulations! We are proud of
your academic, spiritual, and personal growth. As you begin highl
school, remember the values rooted in your time at SSFC. You'l
always have 2 home here—once a Wolf, always a Wolf:

May God continue to bless our school,

our students, and our parish community. ‘ God b\699

Gad bless,

M. Stone \ Youl

Principal

am filled with gratitude and pride. From the joyful hoisall] o
d

“Kindergarten - Mrs. White

Johnson , 70
County
Knights

5/6 Gray
5/6 Silver
Girls Basketb:

Wrestling:
Jeke Shaw, Luke Nalley,
Graham Gillenwater,
Cooper Schmaltz

Every year, 8th &
Da her

takes place near March 19t I8
honor of his feast day. He Ve
the opportunity t

together, enjoy
listen to a guest speake

c;gg;,_ Ny
| %) g
My 4 g
Py
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TECHNICAL DESIGN SKILLS - Web, Social & Responsive Layouts

Digital Asset Production — Web, Social & Responsive Layouts

This section showcases examples from my kid’s business website | designed and
built. Because the company network doesn’t allow access to external sites, | captured
screenshots and a mobile screen recording to demonstrate the live experience.
The site is fully responsive and includes:

Dynamic homepage elements

Interactive product galleries

Modular sections built for scalability

Clean visual hierarchy and UX structure

Consistent brand application across web and social formats

To highlight motion and user interactions, | recorded the site on my phone and
uploaded a short reel to Instagram.

Click any thumbnail to view the reel on Instagram.

(4! LINK TO MY INSTAGRAM PAGE

Click any thumbnail to view the screen recording on Instagram

S-3D Choose your design, and Custom Prints, Infinite

?Rglfmﬁ we will print it for you. Possibilities
3D PRINT SERVICE

‘ We are a 3D printing service

specializing in custom
designs tailored to your
needs and specifications

- S3D
.~ PRINT
2 STUDID

CUSTOM PRINTS, INFINITE POSSIBILITIES

Sign up for our newsletter
g_SD Get exclusive offers when you sign up to
PRIN- receive promotional and marketing email

|

Infinit®@B  3iB lities »» STunIn

() By providing your phone number/email,
you agree to receive order updates via text or
email from Square and our other partners on
our behalf.

No Thanks!

B t-studio.square.site C,

( s-3dprintstudio.com

$-3D

PrINT
> STunio

Choose your design, and we will print R

Home Online Store 2
o tforyou

) s

GUSTOM PRINTS, INFINITE POSSIBILITIES

( Infinite Possibilties )

225+
3D Printed Items

Custom Prints, Infinite
e ogege 3D PRINT SERVICE
Possibilities ‘

We are a 3D printing service specializing in
custom designs tailored to your needs and 93D
specifications PrINT

2 STuDio

Answers to your Questions

Founded by enthusiasts for enthusiasts,

8-3D Print Studio

is all about bringing creative ideas to life. Our team uses the latest 3D printing technology. We focus on

1. 1 have a specific model in mind, or | need a little help finding one—what should | do?
It's simple! Whether you've already picked out your ideal model or you're looking for a bit of guidance, just drop us a message or give us a call

custom. made-ta-order orints for collactors and hobhvists who reallv care ahant nracision and auality

Let's Work Together and

Create Something 2.How do | place an order?

3. What materials do you use?

Follow us on Facebook

pired! Follow us on Facebook to keep up
ends, project updates, and behind-the-

4. How long is the turnaround time for a custom order?

with your ideas, sketches, or reference photos. We're here to help you find the perfect match or even design a custom model that fits your vision
exactly. ¥
You can also find ideas at printables.com, thingiverse.com or any other website dedicated to the sharing of user-created digital design files.
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TECHNICAL DESIGN SKILLS - Templates and Microsoft Office Experience

Templates

i | ]
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1 : B : I
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Brand Designer
/
o O
2
software
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L 1" +
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Video and Animation Templates PowerPoint Presentations
Hello!

Ocdupta inctur atent eri quisinis ist Et arjosant videlid iikquo dolo
vola vplorep ellgrigtur2 Ollugh quas &s ¢t ium fugiand itatesting
volarib usapit qdid|quatur. Qudm iustibus|qie consedilatiore et re.
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Prepared for: Tesla, Inc.
Prepared by: PR Group
Dayana Sanchez

~
CONCLUSION

ACEPERCHIC TEM[DITIBUSDAE. NEQIIATEM AS EAQYO VERRO CUS AUTA (UM VEL MAGKIH
ENDUS SED UT IN NULLACIMUS EOST VOLORE PARCITI SUM QUA

ET, CUS EAQUATUS, OMMOLOR SAEREREPE ELIATUR RERUMQUOS UT
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For more information visit: http:/fregistrasiupui.edu’

Thank you!
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CARNIVAL DAY!

THURSDAY, APRIL 14th
Games, fond, prizes
Democracy Plaza
10:00 a.m. = 2:00 p.m.
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